
Breckinridge aligns 
investments, operations 
with Women’s 
Empowerment 
Principles

Breckinridge supports the Women’s Empowerment 
Principles (WEP) and encourages other business leaders 
to do the same. As a WEP signatory, Breckinridge formally 
signed a CEO statement of support that demonstrates 
commitment to advancing gender equity and women’s 
empowerment in the workplace, marketplace, and 
community. The company’s Chief Marketing Officer 
Dominica Ribeiro discussed the WEP with Chief 
Investment Officer Oggie Sosa recently and their 
conversation is presented here.
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Speakers
Dominica Ribeiro: Oggie, you have been in 
the investment industry for more than 20 
years. 

Tell me, how have concepts like gender 
diversity and empowering women in the 
workplace shaped your investing approach?

Oggie Sosa: There is a familiar saying, 
“Improving women’s empowerment is not 
just the right thing to do. It’s also good for 
business.” 

This concept is important to me as a 
manager of investment teams and as an 
investor.

As a manager, I assemble and work with 
diverse and successful investment teams.

As an investor, I see diverse management 
teams and workforces as essential to 
bottom-line financial results. Better 
financial results translate into better 
investment performance over time.

DR: We’ve talked about this in the past. 
Joining Breckinridge—a company with 
a decade-long record of environmental, 
social, and governance investing—was 
exciting for you. 

Was that because ESG embodies diversity, 
equity, and inclusion concepts?

OS: In part, sure. Our founder and president, 
Peter, and this company was a pioneer in 
ESG investing, certainly in fixed income.

Working on developing ESG investment 
strategies earlier in my career, I was totally 
aligned with coming to a company that 
focuses on ESG in its investment process 
as well as in its operations. 

I want to continue Breckinridge’s legacy of 
advancing the ESG frameworks, and I want to 
continue Breckinridge’s commitment to the 
values of sustainability in its own operations.

That includes advancing the role of women 
in our company and in our investment 
approach. 

I believe companies that create a 
welcoming, empowering, inclusive 
workplace are also strengthening, 
deepening, and broadening their talent. 

Diversity, equity, and inclusion improve 
employee morale and productivity, 
and drive higher levels of employee 
engagement and insight.

DR: Those values are the foundation of the 
Women’s Empowerment Principles. The 
WEP were developed by UN Women and 
the UN. Can you talk a bit about the firm’s 
views of these principles?

OS: The goal of the UN WEP is to help 
shift behaviors in the private sector to 
improve gender-responsive business 
conduct. Breckinridge believes that in 
every business, equal participation among 
genders at every level of a company, from 
the factory floor to the boardroom, can 
lead to positive financial outcomes.1

Recruiting, developing, and retaining 
women can help to foster diverse thinking, 
creativity, and innovation, all of which can 
make a company more competitive.

We also believe that companies with 
human resources policies that respond to 
women’s and men’s needs equitably tend 
to pursue inclusive recruitment practices, 
improved retention rates, reduced 
absenteeism and employee turnover, and 
an unbiased promotion system.

THE WOMEN’S EMPOWERMENT PRINCIPLES

Principle 1 – High-level corporate leadership
Principle 2 – Treat all women and men fairly at  
                        work without discrimination
Principle 3 – Employee health, well-being, and  
                        safety
Principle 4 – Education and training for gender  
                        equity
Principle 5 – Enterprise development, supply  
                        chain and marketing practices
Principle 6 – Community initiatives and advocacy
Principle 7 – Measurement and reporting
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FOOTNOTES:
1. Dating to 2007, McKinsey & Company’s report series Women Matter: Gender Diversity, a Corporate Performance Driver, identified a positive relationship between corporate 

performance and elevated presence of women in the workplace in several Western European countries.
2. “Women Drive Majority of Consumer Purchasing and It’s Time to Meet Their Needs,” Inc. magazine, July 2019.

DISCLAIMER: The opinions and views expressed are those of Breckinridge Capital Advisors, Inc. They are current as of the date(s) indicated but are subject to change without notice. 
Any estimates, targets, and projections are based on Breckinridge research, analysis and assumptions. No assurances can be made that any such estimate, target or projection will 
be accurate; actual results may differ substantially. Past performance is not indicative of future results. Nothing contained herein should be construed or relied upon as financial, 
legal or tax advice. All investments involve risks, including the loss of principal. An investor should consult with their financial professional before making any investment decisions. 
While Breckinridge believes the assessment of ESG criteria can improve overall credit risk analysis, there is no guarantee that integrating ESG analysis will provide improved risk-
adjusted returns over any specific time period. Some information has been taken directly from unaffiliated third-party sources. Breckinridge believes such information is reliable, 
but does not guarantee its accuracy or completeness. Any specific securities mentioned are for illustrative and example only. They do not necessarily represent actual investments 
in any client portfolio. BLOOMBERG® is a trademark and service mark of Bloomberg Finance L.P. and its affiliates (collectively “Bloomberg”). Bloomberg or Bloomberg’s licensors, 
own all proprietary rights in the Bloomberg Indices. Bloomberg does not approve or endorse this material, or guarantees the accuracy or completeness of any information herein, 
or makes any warranty, express or implied, as to the results to be obtained therefrom and, to the maximum extent allowed by law, neither shall have any liability or responsibility for 
injury or damages arising in connection therewith.

2 / PERSPECTIVES / Breckinridge aligns investments, operations with Women’s Empowerment Principles

DR: Does Breckinridge’s internal operations align with 
those ideas?

OS: Breckinridge seeks to operate in ways that are 
consistent with the ideals of the principles because we 
believe it is a better way to do business.

We have committed to goals to increase the number of 
women in our workforce. We conduct pay equity analysis 
and compensation studies every other year. We also 
maintain an active partnership with Girls Who Invest, which 
exists to bring women into financial services.

I’d add that in our reporting, we seek transparency in 
talking about what we have accomplished and the work 
that lies ahead of us. For example, we added to our 
corporate responsibility report in each of the last two 
years demographic breakdowns for board, leadership, and 
employees, which has been a component of our B Corp 
assessment for several years.

DR: Beyond internal considerations, how do the principles 
manifest in the marketplace?

OS: Well, let’s look at three dimensions of the marketplace: 
first, where companies seek the best employees; second, 
where companies source materials used in their products; 
and third, where companies sell their products and services.

So, first, companies that promote gender equality may earn 
a more positive reputation that can enhance recruitment of 
high-quality staff and improve market share and profitability.

Second, fostering and developing a pool of suppliers 
that value diversity can promote innovation through new 
product, service, and solution development. 

Investing in and engaging with women-owned businesses 
in corporate supply chains also improves the reputation of 
companies among their stakeholders and shareholders.

Third, a diverse and responsive workforce that reflects 
the composition of the company’s consumers can help 
a company to better understand and meet the needs of 
their consumers. Keep in mind that women influence most 
purchasing preferences and decisions.2

One more that I’d add, companies that undertake 
community consultations with local leaders, including 
women and men, can establish strong community ties 
and programs that benefit all community members while 
advancing gender equality and sustainable development.

DR: And for investors?

OS: By holding companies to rigorous standards related to the 
treatment of women, investors can promote gender equality 
and encourage companies to balance purpose and profit.

We express our conviction in our Gender Lens 
customizations of multi-sector fixed income strategies that 
selectively invest in corporate issuers with median and 
above gender-related profiles.

As investors, we integrate ESG analysis in our investment 
process. ESG helps us to identify companies that 
demonstrate commitment to the policies and practices 
established by the WEP. 

When investing our clients’ assets, we believe issuers with 
positive extra-financial characteristics as framed by WEP 
and other factors supports their long-term performance 
prospects.

DR: Thanks, Oggie. As the company’s chief marketing 
officer, I love being able to tell the story of our commitment 
to the WEP and to making progress on our goals to support 
them. I look forward to talking with you again for our 
audience to keep them up to date on our efforts.

https://www.inc.com/amy-nelson/women-drive-majority-of-consumer-purchasing-its-time-to-meet-their-needs.html

